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Mining Journal is the industry’s 
leading weekly newspaper covering all 
aspects of the global mining industry. 
Every Friday the Mining Journal is the 
single defi nitive source of international 
mining intelligence.
Visit Mining-Journal.com

Mining Magazine, the industry's leading 
magazine, was founded in 1909 by the 
future US President Herbert Hoover. 
BPA audited, the magazine targets 
the leading equipment purchasers 
around the world.
Visit MiningMagazine.com 

Mining, People and the Environment 
is written for those who want to take 
a big step forward in environmental 
awareness and sustainable development 
in the mining industry.
Visit www.mpe-magazine.com

GeoDrilling International is the 
only global publication serving the 
drilling sector. Features include highly 
specialised information on every aspect 
of drilling worldwide, insights into 
equipment problems.
Visit GeoDrillingInternational.com

World Tunnelling and Trenchless 
World are the magazines for key 
decision-makers in the underground 
construction sector, and build on the 
excellence and know-how unique to 
Aspermont UK.
Visit WorldTunnelling.com
Visit TrenchlessWorld.com

In print…
Published by Aspermont UK Other global products

The Aspermont portfolio

Australia’s Mining Monthly is the most 
authoritative mining magazine in the 
Asia-Pacifi c region, featuring exclusive 
industry reports and surveys, as well as 
in-depth news, views and analysis on 
mines, miners, mining regions, issues and 
technology.

RESOURCESTOCKS is the publication of 
choice for informed and novice investors 
interested in the global resources 
sector. It provides incisive investment 
commentary and authoritative company 
profi les, as well as publishing the annual 
World Risk Survey which rates countries 
on a range of investment risk factors.

Australian Longwall Magazine is 
Australia’s leading source of information 
for the longwall mining sector with a 
dedicated readership among operators, 
suppliers, government bodies, and 
research and safety organisations.  

International-China Mining Review 
is a dual-language (Mandarin and 
English) mining magazine distributed 
directly to mine industry executives 
throughout China.

CONTRACTOR has revolutionised 
trade media coverage of the civil 
construction industry, satisfying the 
need for industry-specifi c news and 
strategic information.

Cranes and Lifting covers all classes 
of cranes and lifting and positioning 
systems. It is distributed to Australia’s 
leading crane industry bodies, operators 
and industry suppliers.

Coal USA evolved in 2008 from American 
Longwall Magazine following reader and 
advertiser demand for a magazine that 
successfully targets both the longwall 
and room & pillar industries.
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Mines and Money London is widely recognised 
as one of the most important events in the 
mining and finance calendar. It is the place to 
network, debate, learn and to gain insight into 
marketplace issues.
Visit: minesandmoney.com/london

Mines and Money Hong Kong brings together 
some of the most influential decision-makers 
within international mining companies, the 
investment community and professional 
services.
Visit: minesandmoney.com/asia

Mines and Money Beijing brought together 
over 500 of the most influential decision-
makers within international mining companies, 
the investment community and professional 
services.
Visit: minesandmoney.com/beijing

Mines and Money Australia  draws on the 
global investor database of its sister shows to 
match up Australian mines with both domestic 
and international capital.
Visit: minesandmoney.com/australia

The Mining Magazine Congress will bring together the leading companies 
within the mining sector and will create an interactive and informative business 
environment.  Visit: miningcongress.com

Mining, People and the Environment
From the introduction of legislation 
to address climate change 
and greenhouse gas emissions 
to working with indigenous 
peoples and local communities surrounding proposed projects, 
environmental and social responsibility has become an integral 
part of exploration and mining. 
Visit: mpe-conference.com

Mining Journal Investor Seminars deliver 
quality context and valuable information to 
delegates, ensuring they fully understand and 
appreciate what each presenting company has 
to offer.
Visit: investor-seminars.com 

Mining in a Day a back-to-basics day-
long seminar on the mining industry. Three 
mining experts provide a comprehensive but 
straightforward explanation of what the 
global mining industry is, and how it works.
Visit: mining-in-a-day.com

In person…

Online…

E-mail newsletters…

MiningNewsPremium.net
MiningNews.net
Mining-journal.com
Mining Magazine.com
Worldtunnelling.com
Trenchlessworld.com
Geodrillinginternational.com
International Longwall News
Constructionindustrynew.net
Searchmining.net
Searchconstruction.net
Searchpetroleum.net

Mining Journal
Mining News
Mining Magazine
World Tunnelling
Trenchless World
Mining, People and the 
Environment

Finance 
Exploration & Development
Equipment
Environment
Features, Analysis & Comment
Professional Placements
Company Watch

Please refer to the 2012 Online Media Kit  
or visit: www.miningmagazine.com

Investor
Seminars
www.investor-seminars.com

Congress

The global environmental conference
  May 2012

,
and the

GeoDrilling is the UK’s only free-to-attend 
conference and exhibition dedicated to the 
ground drilling, geotechnical, piling and 
geothermal industry.
Visit: geodrillingshow.com
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Dedicated to covering best practice in environmental 
and social responsibility in the mining sector

Mining, People and the Environment is the industry’s 
leading magazine dedicated to covering best practice 
in environmental and social responsibility in the mining 
industry. The magazine is written for those who want to 
be at the leading edge of corporate social responsibility, 
environmental awareness and sustainable development.

SUBSCRIPTIONS

Mining, People and the Environment is a 
valuable tool for anyone with an interest in the 
environmental and social impacts of the mining 
industry. Companies can subscribe via the website 
www.mpe-magazine.com

Mining, People and the 
Environment provides a 
mixture of news, detailed 
articles, case studies and 
editorial comment, written 
by mining and environmental 
experts and aims to 
provide practical specialist 
information on mining and 
good environmental practice 
from an unbiased viewpoint.

CONTACT

Mining, People and the Environment
Website: www.mpe-magazine.com 
Tel: +44 (0)20 7216 6060

Advertising:
Leon Walton, Advertising Sales Executive 
leon.walton@mining-journal.com

Subscriptions: 
subscriptions@mining-journal.com  

Editorial: 
Katherine Welch, Editor
katherine.welch@mining-journal.com

THE FACTS
Publication Quarterly print magazine 

Distribution

2,000 readers in the 
following regions: 
Americas 36% 
Europe 35% 
Australasia and Pacific 
Rim 17% 
Africa 7% 
Asia 5%

Subscription Paid subscription service

Reader 
demographics

Mining industry 
professionals, 
government 
organisations, 
consultants, engineers, 
non-government 
organisations and 
universities

,
and the
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DISTRIBUTION & READERSHIP

The magazine’s readership is primarily subscription-  
and qualified circulation-based. The publication is 
targeted at equipment purchasers around the world. 

The publication targets mining companies, government 
organisations, consultants, engineers, non-government 
organisations and universities.

Americas (including US, 
Canada, Caribbean, 

Central & South America)
70%

Europe (including Eastern 
European countries)

13%Africa
4%

Asia
6%

Australasia
8%

FEATURES SCHEDULE

April 2012
EDITORIAL: Mar 12

AD BOOKING: Mar 18
AD COPY:  Mar 23

PRESS:  Mar 28
PUBLICATION: Mar 30

Health, Safety and Security
From health and safety in the workplace and ensuring the security 
of staff, to providing services for employees’ dependants, this issue 
looks at the range of challenges mining companies now have to 
tackle.

July 2012
EDITORIAL: June 15

AD BOOKING: June 18
AD COPY: June 21

PRESS: June 27
PUBLICATION: June 29

Sustainable Development
Following the United Nations Rio+20 conference in June, this issue 
looks at some of the highlights of the conference and addresses  
its main theme of transitioning to a green economy, as well as the 
role of the extractives sector.

October 2012
EDITORIAL: Sept 14

AD BOOKING: Sept 18
AD COPY: Sept 21

PRESS: Sept 26
PUBLICATION: Sept 28

NGOs
An active sector of civil society, non-government organisations 
can be both a threat and an asset to the mining sector. This issue 
will consider the role of NGOs in mining and include case studies 
of successful partnerships between mining companies and NGO 
groups.

January 2013
EDITORIAL: Dec 7

AD BOOKING: Dec 11
AD COPY: Dec 14

PRESS: Dec 18
PUBLICATION: Dec 21

Pollution and waste management
Pollution and waste are legacies that the industry continues to 
face. In this issue, MPE looks into the latest technologies for site 
remediation and pollution prevention as well as recent legislation 
and guidelines in the area of pollution and waste management.

Regular Features
Each issue of MPE will contain the following regular sections:

Comment Editorial comment on a topical issue

Enviromine Recent news from an environmental and social perspective

Legal brief Discussion of the latest legal and legislative trends affecting 
the environmental aspects of the mining industry

Still Life A two-page photo feature highlighting important 
environmental issues through captivating images

Risk Profile
A regular focus investigating geopolitical risk, with each 
issue covering a different country and/or individual mining 
operation

Innovation An investigation of the latest technology and equipment 
being used in the international industry

Tailings Expert opinion on thought-provoking subjects

ABOUT THE EDITOR

Katherine Welch
Katherine graduated 
from University College 
London in 2004 with a 
first-class honours BSc 
in Geology. In 2005-06 
she completed, with 
distinction, an MSc in 
Quaternary Science focusing on Earth science 
and environmental change. Katherine joined 
Mining Journal in March 2007, covering 
headline news and the exploration and 
development sections.

She became Editor of Mining, People and
the Environment in 2009.

E: katherine.welch@miningenvironmental.com 

T: +44 (0)20 7216 6089

Mining, People and the 
Environment magazine’s 
monthly newsletter, e-news, 
presents readers with the 
month’s top stories from an 
environmental perspective, 
bringing the most important 
industry developments to 
your attention. The newsletter 
also features an exclusive 
comment, links to valuable 
web resources, reports and 
discussions, and a preview of 
forthcoming MPE features.

E-NEWSLETTER



,
and the 2012 MEDIA KIT 6

Corporate Profiling Packages 
Corporate Profiling will create an awareness of your company, 
your investment opportunity, any significant developments 
and future plans. All profiles are approved by you before going 
to print.

How the profile package works 
We offer various packages that will suit all budgets and requirements, they 
range for a two-page company profile to a junior company profile, additional 
information on each of the packages is available below.

Booking deadlines:
• 1 & 2 page Company Profiles: 4 weeks prior to the issue date
• Junior Company Profile: 2 weeks prior to the issue date

Copy deadlines: 
• 1 & 2 page Company Profiles: 3 weeks prior to the issuze date
• Junior Company Profile: 1 week prior to the issue date

For more information on advertising or profiling your company within the supplements or wall planner, please contact one of the sales 
representatives, or Richard Dolan +44 (0) 207 216 6086, richard.dolan@mining-journal.com

One-page company profile 
Package includes:
A one-page 600- to 700-word article about your company 
supplied by you. Although less space, a full page still gives more 
than enough room for an overview of the company activity and 
essential information such as office contacts and listing details. 
An electronic PDF of your company profile for you to use as a 
promotional tool.
Cost: �GBP£2,995… 

US$4,942…  
€4,470…  
A$5,254

Junior company profile
Quarter-page colour advert and a 200-word company profile, 
to be supplied by you with a project image. A great, cost-effective 
snapshot into what you do.
Cost:  GBP£1,838… US$3,473… €2,743… A$3,224
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The Company’s strategy is to build a multi-mine platform from 
the foundation of its LaRonde Mine, the largest gold deposit in 
Canada. 

It has created a dominant land position with properties at different stages of 
development running for 35km along the gold-rich Cadillac-Bousquet belt one of 
Canada’s most prolific gold producing regions.  Agnico Eagle’s core strength lies 
with its 650 employees, many who have been with the company for almost 20 years.  
Agnico-Eagle’s vision extends beyond Canada. It is actively pursuing opportunities in 
the United States and northern Mexico.  

Through its equity position in Riddarhyttan Resources AB, it has an interest in 
the Suurikuusikko gold deposit located near Kittila in the Lapland region of Finland.  
The project is currently undergoing an extensive drilling campaign with a total 
budget of US$6.3 million. 

Barrick Gold Corporation is the gold industry leader, with 
interests in 26 operating mines and a pipeline of projects located 
across five continents, in addition to large land positions on some 
of the most prolific mineral districts. The Company has:
    * The gold industry’s only ‘A’ rated balance sheet;
    * The gold industry’s largest unhedged production and reserves;
    * Two advanced projects in construction that, with Cortez Hills, are expected to 
collectively contribute 2.4 million ounces of low cost average annual production at 
full capacity1; and
    * An unwavering commitment to safe and responsible mining.

Barrick generated $2.9 billion in adjusted operating cash flow2 in 2009. As at 
December 31, 2009, the Company had $2.6 billion in cash and a $1.5 billion 
undrawn line of credit.

Randgold Resources is an African focused gold mining and 
exploration company with primary listings on the London Stock 
Exchange and Nasdaq. 

Major discoveries to date include the 7.5 million ounce Morila deposit in 
southern Mali, the 7 million ounce Yalea deposit and the 3 million ounce Gounkoto 
deposit, both in western Mali, the 4 million ounce Tongon deposit in the Côte 
d’Ivoire and the 3 million ounce Massawa deposit in eastern Senegal.

Randgold Resources (‘Randgold’) financed and built the Morila mine which since 
October 2000 has produced more than 5.5 million ounces of gold and distributed 
more than US$1.5 billion to stakeholders. It also financed and built the Loulo 
operation which started as two open pit mines in November 2005. Since then, an 
underground mine has been developed at the Yalea deposit and construction of a 
second underground operation is underway at the Gara deposit. 

Newmont Mining Corporation is primarily a gold producer, with 
significant assets or operations in the United States, Australia, 
Peru, Indonesia, Ghana, Canada, New Zealand and Mexico. 
Founded in 1921 and publicly traded since 1925, Newmont is one 
of the world’s largest gold producers and is the only gold company 
included in the S&P 500 Index and Fortune 500. 

Headquartered near Denver, Colorado, the company has over 33,000 employees 
and contractors worldwide.

In 2007, Newmont became the first gold company selected to be part of the 
Dow Jones Sustainability World Index. Newmont’s industry leading performance is 
reflected through high standards in environmental management, health and safety 
for its employees and by creating value and opportunity for host communities and 
shareholders.

AGNICo-EAGLE MINES LTD

BARRICK GoLD

RANDGoLD RESoURCES

NEWMoNT MINING

agnico-eagle.com

Investor contact: David Smith, Vice President, Investor Relations

Trading symbols: NYSE & TSX: AEM

Warrants: TSX: AEM.WT.U NASDAQ: AEMLW

Tel: 416.947.1212 Fax: 416.367.4681

Toll free: 1.888.822.6714

info@agnico-eagle.com

15.4 million
ounces in reserve

25 consecutive
years of paying
a dividend

Five new mines
in development

Promising
exploration
at Pinos Altos,
Kittila, and
Meadowbank

LaRonde mine
generating strong
earnings and
cash flow

Working to
increase gold
production fivefold
to approximately
1.2 million ounces
by 2010

It’s not bragging
if you can do it.

Learn why AEM is
the new symbol for gold

4558_AEM_MJ_FullPg_May.qxp  5/3/07  9:36 AM  Page 1

BARRICK... A leading international gold
producer with quality assets and development
projects around the globe... The industry's
only A-rated balance sheet and the financial
strength to continue its dynamic course...
A management team respected for its
operational and development expertise and

commitment to environmentally
responsible gold mining and

community development.

Welcome to 
MINES AND MONEY
London  2003

barrick again  11/28/03  6:14 PM  Page 1

CREATING VALUE 
WITH EVERY OUNCE.

H ow do we stack up against other gold investment opportunities?
Newmont is committed to providing you with the maximum exposure to rising

gold prices, thanks to our non-hedging philosophy.
Add to that advantage an income stream from the largest precious metals royalty

portfolio in the industry, together with a strong balance sheet and superb free cash flow,
and your investment in Newmont holds even more value.

That value extends to our core operating assets in Nevada, Peru, Australia and
Indonesia — the envy of the industry. We have the largest "land bank" in the industry, 
in some of the world’s best gold districts.

We have the finest people,
too. Newmont retains people
with the best skills in the world
to find, develop and operate
gold mines. And, thanks to
them, we extract gold cost-
effectively and responsibly —
with respect for the natural
environment and the 
communities in which we 
operate.

At Newmont, we create
value with every ounce. Any
way you stack it.

Newmont Mining Corporation
1700 Lincoln Street
Denver, Colorado 80203
USA

(NYSE & ASX: NEM; TSX: NMC)

www.newmont.com(303) 863-7414
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The Company’s strategy is to build a 
multi-mine platform from the foundation 
of its LaRonde Mine, the largest gold 
deposit in Canada. 

It has created a dominant land position with 
properties at different stages of development running 
for 35km along the gold-rich Cadillac-Bousquet belt 
one of Canada’s most prolific gold producing regions.  
Agnico Eagle’s core strength lies with its 650 
employees, many who have been with the company 
for almost 20 years.  Agnico-Eagle’s vision extends 
beyond Canada. It is actively pursuing opportunities in 
the United States and northern Mexico.  

Through its equity position in Riddarhyttan 
Resources AB, it has an interest in the Suurikuusikko 
gold deposit located near Kittila in the Lapland region 
of Finland.  The project is currently undergoing an 
extensive drilling campaign with a total budget of 
US$6.3 million.  Agnico-Eagle’s production is low-cost, 
which protects shareholders during periods of weaker 
gold prices. The Company also ensures shareholders 
can benefit from stronger prices and receive the full 
price for gold -- throughout its 30-year history, it has 
never hedged its gold production.

OpeRaTing Mines
•  Flagship mine in northwestern Quebec has 

produced close to 4 million ounces of gold since 
1988.

•  New mine near LaRonde is thought to be one of the 
lowest-cost underground operations in the gold 
industry on a per tonne basis.

•  Small underground operation near LaRonde has gold 
grades twice as rich as the company’s average.

•  Open-pit mine in the Nunavut Territory of Canada 
will become one of Agnico-Eagle’s largest gold 
producers.

•  Open-pit and underground operations in northern 
Finland are extracting one of the largest known gold 
deposits in Europe.

•  Open-pit and underground mining operations in 
northern Mexico hold reserves of more than 3.5 
million ounces of gold and 100 million ounces of 
silver.

COMpeTiTive sTRengThs
•  100%-owned, long-life gold deposits in mining 

friendly regions – Canada (northwestern Quebec), 
northern Finland and northern Mexico

•  Low-cost, efficient producer – we believe our cash 

costs are among the lowest quartile of gold 
producers

•  Strong operating base at the LaRonde mine is a 
consistent engine of earnings and cash flow

•  Exceptional track record of growing gold reserves 
and resources through exploration

•  Solid financial position
•  Highly experienced management team averaging 

approximately 20 years of service with the company

sTOCk infORMaTiOn
•  Trading symbol: AEM on the New York Stock 
Exchange and the Toronto Stock Exchange

•  Fully diluted shares outstanding (quarterly weighted 
average as of December 31, 2009): 159.9 million

•  Shares trade actively, with average total daily volume 
in 2009 of approximately 5.4 million shares

•  Held approximately 15% by individuals and 85% by 
institutions, primarily in North America

a strong gold growth story

agniCO-eagLe Mines LTd
Head Office
145 King Street East, 
Suite 500
Toronto, ON, Canada
M5C 2Y7 
Tel: 416-947-1212
Fax: 416-367-4681

LaRonde Mine Office
P.O. Box 400
Cadillac, QC J0Y 1C0
Tel: 819-759-3644
Fax: 819-759-3641

www.agnico-eagle.com

Agnico-Eagle Mines Limited is a leader among mid-sized gold producers. 
It increased production to 271,567oz in 2004 and is targeting an 
estimated 280,000oz in 2005. 
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Stock InformatIon
•  Trading symbol: AEM on the New York Stock 
Exchange and the Toronto Stock Exchange

•  Fully diluted shares outstanding (quarterly weighted 
average as of December 31, 2009): 159.9 million

•  Shares trade actively, with average total daily volume 
in 2009 of approximately 5.4 million shares

•  Held approximately 15% by individuals and 85% by 
institutions, primarily in North America

Strategy
We adhere to a consistent, low-risk strategy for 
strengthening our gold mining business and creating 
per share value.

Produce more gold
 Grow gold reserves in mining-friendly regions |
Acquire small, think big | Be a low-cost leader | 
Maintain a solid financial position

Produce more gold
Our goal is to increase annual gold production to 
between 1.0 million and 1.1 million ounces in 2010 by 
building and exploring our own mines. Five internal 
expansions are expected to contribute to continued 
growth post-2010.

grow gold reserves in mining-friendly 
regions
We aim to grow gold mineral reserves to between 20 
million and 21 million ounces by year-end 2010 
through aggressive exploration on our 100%-owned 
properties in Canada (Ontario, Quebec, the Yukon and 
Nunavut), the United States (Nevada), Finland and 
Mexico (Chihuahua).

acquire small, think big
We continuously look to add quality projects and 
assets to our portfolio. Agnico-Eagle is positioned to 
act if an opportunity is well-matched to our technical 
skills and abilities, and can significantly strengthen the 
business. Our focus is on smaller companies or 
projects, which can typically be acquired at favourable 
prices and be easily assimilated.

Be a low-cost leader
We consider low-cost production to be a competitive 
advantage that helps position Agnico-Eagle to deliver 
value, even in lower gold price environments.

maintain a solid financial position
Agnico-Eagle’s production growth profile puts us in a 
strong position to generate significant operating cash 
flow in 2010 and beyond. Our healthy balance sheet 
also gives us the financial resources to fund growth 
while our policy of never selling forward our 
production ensures we maintain full exposure to 
gold’s price upside.

It has created a dominant land position with 
properties at different stages of development running 
for 35km along the gold-rich Cadillac-Bousquet belt 
one of Canada’s most prolific gold producing regions.  
Agnico Eagle’s core strength lies with its 650 
employees, many who have been with the company 
for almost 20 years.  Agnico-Eagle’s vision extends 
beyond Canada. It is actively pursuing opportunities in 
the United States and northern Mexico.  

Through its equity position in Riddarhyttan 
Resources AB, it has an interest in the Suurikuusikko 
gold deposit located near Kittila in the Lapland region 
of Finland.  The project is currently undergoing an 
extensive drilling campaign with a total budget of 

US$6.3 million.  Agnico-Eagle’s production is low-cost, 
which protects shareholders during periods of weaker 
gold prices. The Company also ensures shareholders 
can benefit from stronger prices and receive the full 
price for gold -- throughout its 30-year history, it has 
never hedged its gold production.

the company’s strategy is to build a 
multi-mine platform from the foundation 
of its Laronde mine, the largest gold 
deposit in canada. 

It has created a dominant land position with 
properties at different stages of development running 
for 35km along the gold-rich Cadillac-Bousquet belt 
one of Canada’s most prolific gold producing regions.  
Agnico Eagle’s core strength lies with its 650 
employees, many who have been with the company 
for almost 20 years.  Agnico-Eagle’s vision extends 
beyond Canada. It is actively pursuing opportunities in 
the United States and northern Mexico.  

Through its equity position in Riddarhyttan 
Resources AB, it has an interest in the Suurikuusikko 
gold deposit located near Kittila in the Lapland region 
of Finland.  The project is currently undergoing an 
extensive drilling campaign with a total budget of 
US$6.3 million.  Agnico-Eagle’s production is low-cost, 
which protects shareholders during periods of weaker 
gold prices. The Company also ensures shareholders 
can benefit from stronger prices and receive the full 
price for gold -- throughout its 30-year history, it has 
never hedged its gold production.

growth & exPLoratIon
As of 2010, Agnico-Eagle will have developed five new 
mines in three years, increasing gold production by 
more than 300%. We are well positioned to continue 
to grow output through internal expansion projects 
and ongoing exploration activities, as well as potential 
acquisitions, joint ventures and partnerships.

InternaL exPanSIon ProjectS
Laronde – Construction of the deep extension of 
the LaRonde mine is scheduled for completion in 
2011. The project is expected to support a mine life 
through to 2022, with estimated life-of-mine gold 
production averaging 320,000 ounces per year.

goldex – We are increasing the production rate of 
the Goldex mine from 6,900 to 8,000 tonnes per day, 
leading to an additional 20,000 ounces of gold per 
year over the mine life starting in late 2011.

kittila – A scoping study is assessing the economic 
feasibility of doubling annual gold production to 
300,000 ounces. Study results will be reviewed in early 
2011.

Pinos altos – Construction of the new Creston 
Mascota operation has begun. It will produce an 
additional 46,000 ounces of gold per year for five 
years, starting in 2011. We are also studying the 
potential expansion of the Pinos Altos mill from 4,000 
tonnes per day to 6,000 tonnes. The study is expected 
to be reviewed in 2010.

meadowbank – A scoping study is underway to 
increase the production rate from 8,500 tonnes per 
day to approximately 10,000 tonnes. The study is 
expected to be reviewed in mid-2010.

oPeratIng mIneS
•  Flagship mine in northwestern Quebec has 

produced close to 4 million ounces of gold since 
1988.

•  New mine near LaRonde is thought to be one of the 
lowest-cost underground operations in the gold 
industry on a per tonne basis.

•  Small underground operation near LaRonde has gold 
grades twice as rich as the company’s average.

•  Open-pit mine in the Nunavut Territory of Canada 
will become one of Agnico-Eagle’s largest gold 
producers.

•  Open-pit and underground operations in northern 
Finland are extracting one of the largest known gold 
deposits in Europe.

•  Open-pit and underground mining operations in 
northern Mexico hold reserves of more than 3.5 
million ounces of gold and 100 million ounces of 
silver.

comPetItIve StrengthS
•  100%-owned, long-life gold deposits in mining 

friendly regions – Canada (northwestern Quebec), 
northern Finland and northern Mexico

•  Low-cost, efficient producer – believe our cash costs 
are among the lowest quartile of gold producers

•  Strong operating base at the LaRonde mine is a 
consistent engine of earnings and cash flow

•  Exceptional track record of growing gold reserves 
and resources through exploration

•  Solid financial position
•  Highly experienced management team averaging 

approximately 20 years of service with the company

a strong gold growth story
Agnico-Eagle Mines Limited is a leader among mid-sized gold producers. 
It increased production to 271,567oz in 2004 and is targeting an 
estimated 280,000oz in 2005. 

agnIco-eagLe mIneS Ltd
Head Office
145 King Street East, 
Suite 500
Toronto, ON, Canada
M5C 2Y7 
Tel: 416-947-1212
Fax: 416-367-4681

LaRonde Mine Office
P.O. Box 400
Cadillac, QC J0Y 1C0
Tel: 819-759-3644
Fax: 819-759-3641

www.agnico-eagle.com

ADDITIONAL IN-PRINT PROMOTIONAL OPPORTUNITIES

TWO-page ‘company OF THE MONTH’ PROFILE
Package includes:
The ultimate tool for raising your profile, a two-page 1,200- 
to 1,400-word article about your company. The content 
is supplied by you or, if you prefer, it can take the form of 
an interview with a Mining Journal editor. Your two-page 
profile appears as the centre spread and also has a special 
reference on the front cover (as a corner flash, circled right). 
An electronic PDF of your company profile for you to use as 
a promotional tool.

Cost: �GBP£6,995…
US$13,221… 
€10,440… 
A$12,272

Two-page company profile
Package includes: 
A two-page 1,200-1,400-word article about your company supplied by 
you. A two-page profile offers the space for impactful images and a 
more detailed summary of your activity and opportunities. An electronic 
PDF of your company profile for you to useas a promotional tool.
Cost: GBP£4,995… US$8,242… €7,455… $8,763
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(Advertising sales manager)

leon.walton@mining-journal.com    •    Tel: +44 (0)20 7216 6095 

tom.peck@mining-journal.com    •    Tel: +44 (0)20 7216 6085

Font-embedded EPS files
If supplying Illustrator, InDesign, 
Pagemaker or Freehand documents,  
please supply as EPS files (Postscript 
Level 1) with fonts included in the file or 
converted to outlines or curves.

Illustrator EPS files
Preferably to version 7.0, fonts embedded 
or converted to outlines.  
Resolution: 300 dpi.

QuarkXPress files are no longer accepted

PDF (preferred format): 
High-resolution Acrobat PDFs.  

Resolution: 300 dpi. All colours CMYK.  
All fonts embedded.

EPS, JPEG or TIFF
Photoshop (etc) files as eps, jpeg or tiff. 
Resolution: 300 dpi.
If any other formats are supplied, 
or our production team is required 
to make up an advertisement, an 
additional charge may be levied (see 
‘Basic Typesetting Rates’, left). Advertisers 
will be informed of this charge before 
any work is carried out. All Aspermont UK 
titles adhere to a fully digital workflow, 
therefore we can no longer accept film. 

advertisEment DIMENSIONSadvertisEment rates

Full page
Copy space: 	 275mm	 186mm
Trim:	 297mm	 210mm
Bleed: 	 303mm 	 216mm

Double-page spread
Copy space: 	275mm 	 396mm
Trim:	 297mm 	 420mm
Bleed: 	 303mm 	 426mm

 

1 2 1

Half-page horizontal
135mm (high) x 
186mm (wide)

1/2

275mm (high) x 
90mm (wide)

1/2

Half island
185mm (high) x 
120mm (wide)

Island

Third-page 
horizontal

88mm (high) x 
186mm (wide)

1/3

Third-page 
vertical

275mm (high) x 
60mm (wide)

1/3

Quarter-page 
horizontal

65mm (high) x 
186mm (wide)

1/4
Quarter-page 

vertical
135mm (high) x 

90mm (wide)

1/4

1/6
1/6

Sixth-page 
horizontal

42mm (high) x 
186mm (wide)

Sixth-page 
vertical

135mm (high) x 
60mm (wide)

document formats

Other sizes  
(display / classified):
	 Height	 Width
	 (mm)	 (mm)
Standard entry	 38	 57
Double entry	 78	 57
Earpiece (cover)	 25	 40
Cover banner	 25	 210 
(bleed 216 x 28 – bleed at bottom only)

ADVERTISEMENT BOOKING

ADVERTISEMENT SALES EXECUTIVES

HEAD OFFICE

Aspermont UK,  
Albert House, 1 Singer Street,  
London  EC2A 4BQ, UK.  
Fax: +44 (0)20 7216 6050

Single insertions
£ sterling US$ Euro A$

Double page 4,741 7,822 6,699 7,856
Full page 2,468 4,071 3,547 4,089
1/2 page island 1,680 2,772 2,395 2,784
1/2 page 1,365 2,252 1,988 2,264
1/3 page 1,029 1,698 1,464 1,705
1/4 page 830 1,369 1,171 1,375
1/6 page 630 1,040 894 1,044
Premium Positions & Company Profiles
Front cover earpiece 630 1,040 910 1,044
Front cover banner 840 1,386 1,206 1,392
Inside back cover 2,888 4,764 4,172 4,785
Back cover 2,888 4,764 4,172 4,785
Two-page ‘Company of the Month’ profile 6,995 13,221 10,440 12,272
Two-page company profile 4,995 8,242 7,455 8,763
One-page company profile 2,995 4,942 4,470 5,254
Junior company profile 1,838 3,473 2,743 3,224
Section Sponsorship (includes online)
Fifth Column: Third-page vertical
12 weeks 8,820 16,670 13,164 15,474
24 weeks 14,112 26,672 21,063 24,758
52 weeks 25,480 48,157 38,030 44,702
Mining Mirror, Legal Watch, Data Pages: Sixth-page horizontal
4 weeks 2,268 4,287 3,385 3,979
12 weeks 5,400 10,206 8,060 9,474
24 weeks 8,640 16,330 12,896 15,158
52 weeks 15,600 29,484 23,284 27,368
List rental / Inserts
Cost per thousand  (postage not included) 599 1,131 894 898
Commercial supplements: Bespoke supplement can be produced by special arrangement. Prices start from 
£6,000 depending on requirements.

Classified
Standard entry
51 insertions 3,127 5,910 3,909 4,690
26 insertions 1,677 3,169 2,096 2,515
Double entry
51 insertions 4,690 8,865 5,863 7,036
26 insertions 2,515 4,753 3,143 3,772

BASIC TYPESETTING RATES
Size £ Sterling A$

Double page 400 696
Full page 200 348
Half page 125 217
Third page 100 174
Quarter page 85 147
Sixth page 75 130
Classified FREE**
Please note: typesetting rates do not include the cost 
of scans, photo manipulation or drawing requirements. 
Advertisers will be notified of these charges BEFORE 
the sale is agreed and the cost of any extra work that is 
involved.
** Classified ads that involve more than basic typesetting 
will be subject to a nominal charge

Booking information
See ‘Features Schedule’, p5  
for information on advertisement 
booking.
Cancellations will only be accepted up to  
30 days before the publication date.
* Based on exchange rates as of July 1, 2010. 
Actual charges are subject to adjustment


